Netting Opportunities

Growing your business via Search Engine Marketing

So you've built a better mousetrap, now what? Don't expect the world to beat a path to your door. Be it mousetraps or mixmasters, companies have to market their products and effective marketing these days means using the Internet. The net is the modern-day "path" that will lead customers to your door. More importantly, skillful use of the Internet will display your door to the maximum amount of potential customers. 

 The establishment and growth of search engines has turned traditional advertising methods on their head. In the past, advertising meant displaying your product to anyone and everyone, regardless if they had any interest in your company's product. This scattershot approach was very inefficient. Search engines allow every interested potential customer to seek out the product or service they need. Once they have found your web site, your advertising can then be focused on the interested parties to maximum effect. Targeted marketing gives a company much more bang for its buck. 

Paving the road to riches  

  Internet marketing opens up a world, literally, of opportunities for expanding a company's business. Anyone with a computer connected to the Internet can find your company's web site... or can they? The key to search engine marketing is to make the path to your company the one most potential customers take. The most obvious way to do this is to position your company at the top of the first page of search engine results. People are impatient, they simply will not sift through dozens of web pages to find your site on page 37. Let's look at some of the ways companies boost their web sites' standing with search engines:

· Keywords -- Search engines employ programs called "spiders" or "robots" to "crawl" through millions of web pages, old and new, searching out keywords that tell them what sort of page they've found and how to list it in the indexes of the engines. If your company is in the mouse trap business, then your site must feature keywords relevant to that product. Consider how people will search for your product: what kinds of words will they type into a Search field in order to find your product? Make sure these keywords are used frequently in the text of your web site. Companies like wordtracker.com allow you to research keywords and keyword combinations to find out what's most effective.    

· Links -- The use of links at a web site is a double-edged sword. You don't want potential buyers to leave your site, of course. On the other hand, search engine spiders give a site that features many links a higher standing. Not too many, however, since the spiders downgrade sites that appear to be "link farms". An ideal search engine friendly site will have links to other pages and sites, and there should be reciprocal links back to your site. As well, each page of your site should have links to the other pages. The old adage "the cream rises to the top" also applies to web site links. Links to higher rated web pages will act to boost your own page's standing. Some companies have Paid Link programs that you can subscribe to. If the linked company places high on net searches, a paid link to and from their site is well worth the small investment required. 
· Stability -- A web page which is stable and has fixed content will rise in search engine standings over time. The problem with this is that up-to-date sites are more appealing to customers. You want to feature new products, promote sale items, and in general make your web presence a dynamic one. These dynamic web pages are not search engine friendly, however. A solution is to have unchanging information pages at your company's site that have links to and from the dynamic pages. For example, a mouse trap company might have a page devoted to the History of the Mouse Trap. The informational page could be optimized with relevant keywords and act as a funnel directing visitors to the site's dynamic pages.
· Clean Code -- Web-crawling spiders are fussy beasts. Sloppy and inconsistent source code gives them indigestion and may cause them to weakly rate your page or even reject it altogether. Some HTML tags are favored over others. Even though your site might look perfectly fine, it could appear a disorganized mess to a search engine spider. There are web pages that will "score" a submitted page and highlight tags that should be changed in order to make the page more appealing to the search engines.
· The KISS factor -- This stands for "Keep It Simple, Stupid". Animated GIFs, complex backgrounds, and varying fonts and colors all scream "amateur!". Even worse, they repel search engine web crawlers. Other no-no's are scrolling text, frames, flash intros, and cluttered pages that take a long time to load. An ideal web site will be simple and functional. The aim is not to distract the customer or the web crawling spider.

Search Engine Optimizing is an extremely competitive business and there are many companies who promise much more than they can deliver. According to Google, "No one can guarantee a #1 ranking on Google. Beware of SEO's that claim to guarantee rankings, or that claim a 'special relationship' with Google, or that claim to have a 'priority submit' to Google. There is no priority submit for Google." In actual fact, the use of frowned-upon listing methods such as using hidden links can get a company's listing removed from the index altogether! 

Gentlemen (and Ladies), start your Search Engines!

 SEO Strategist Jerry West was interviewed recently by John Alexander. When asked "What do you think is the biggest search engine marketing myth going around today?", West replied "The same one that was the biggest myth six years ago, that submitting your site to 10,000 search engines will bring loads of traffic to your site. I still can't believe people still believe that." A calculated combination of techniques are necessary to achieve the best results. Most companies employ an outside contractor to optimize their web site for search engine marketing purposes. An independent adviser can boost a company's standing with the search engines without compromising their site's practicality and main function as a marketing and sales outlet.

 Get up close and personal with a web spider... they won't bite (but your customers will). 
